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Marketing Communication

Marketing communications is nothing but the science and art of communicating information that the company wants to divulge to the public. The information could be related to the marketing of a product, talk about a new product launch or community initiatives taken by the company. The whole exercise is called a science and an art because though there are set rules and patterns to the manner in which communication should be drafted, the ability to communicate effectively is an art that only some can master. 

Successful marketing communication relies on a combination of options called the promotional mix. These options include advertising, sales promotion, public relations, direct marketing, and personal selling. The Internet has also become a powerful tool for reaching certain important audiences.
1. Introduction / Background:

Please include a brief description of the project, identifying the expectations of what the client expects the agency to deliver and when it is expected to be delivered
2. Products/Services and Market Overview

Please provide a description of the product offered, the targeted market segments, current market share, competitor information – points of parity and points of difference and any marketing history and results which can be shared with the agency

3. Customer Value Proposition

Please include the customer value proposition, i.e. the statement that clearly identifies the tangible benefits that your product is offering to your customers; this is the foundation of your brand positioning statement

4. Overview

What is going on in the market? 

Anything happening on the client side that the creative team should know about: 

Any opportunities or threats in the market:

For an overview, state, "Who is the ad talking to, and what is the one main thing we want to say?"

5. What is the objective, the purpose of this project?

Why are you having this project done? What is it you’d like to accomplish wish this project?

How will you measure the success of this project? Are there any priorities to your objectives?

6. Target audiences: whom are we talking to?

The more precise and detailed, the better: Go beyond age and sex to describe demographics and psychographics. Explain how the audience currently thinks, feels and behaves in relation to the product category, the client's brand, and the client's specific product or service. 
Example: This campaign will be aimed exclusively at existing company customers in three test markets: Las Vegas, London, and Paris. The primary target will be segments of our customer database: male and female, 20 to 35 YO. The target will be approximately 70% married, with incomes of $85k on average per year. This audience is comfortable with new technology. They like to be among the first to have the latest and greatest electronics. They make multiple online purchases monthly. 

7. Promotional message


You may or may not be selling anything, but if you could convey one sentence to your audience—without the clutter—what would it be? How might you prove it? What else might you want to communicate?

8. Promotional Strategies

How are you planning to market this project? What are your current marketing strategies, and how will this project integrate with them? Might you be interested in website promotion services?
9. What’s the single most important thing to say?

What's the single most persuasive or most compelling statement we can make to achieve the objective?

This should be a simple sentence that ties into the client’s brand positioning statement. No more than a few sentences if absolutely necessary. Avoid generalities.

Example: "Customer - our company will simplify and speed all of your online purchases, while providing increased security."

10. What are the supporting rational and emotional 'reasons to believe and buy?'

Explain why the consumer should believe what we say, and why they should buy.

Include all the major copy points, in order of relative importance to the consumer. In other words, 'What else can we say and show to achieve the objective?'

Example:  Get a PJ pizza for $1. 3) Backed with a 100% purchase protection guarantee. /  Takes just 3 seconds to download the pre-personalized widget from your online account ... etc

11. Tone and Image

Funny and casual, or formal and buttoned-up, or… What do the audiences believe or think, before you start communicating with them? What tone and imagery should we use to engage them? Specific visual goals?

12. Messages: Features, Benefits and Values

List top features and/or facts about the program, service or organization, and its value to target audiences. How do these stack up against the competition? If you could get one sentence across, what would that be? How would you prove it? Other major points?

13. What do you need from the creative team? When do you need it?

Example: Advertising campaign, Direct Mail Campaign etc

Write information about media, size and color as well as deadlines for:

a) creative idea first presentation

b) initial creative  idea review
c) final review of materials
d) final client approval
e) final materials delivered

14. Project Timeline

Indicate major milestones:

15. Client services check list

[ ] Do you have any reference sources: previous ads, brochures, competitor ads, books, videos or Web sites?

[ ] Do you have contact info / links to people, research or resources that can help the creative team?

If YES please provide the materials/info to the creative team.
16. Budget

Has a budget been approved? Please indicate your budget for this project if is possible or indicate if you have any budget limitation.


17. Others

Add any key information not covered under the above items.

Thank you for your time spent to complete the Marketing Communication Brief. 

We will come back to you with our complete project evaluation with project milestones and, time lines and budget evaluation.




Client:


Client contact information:


Name, phone number and email address of the primary contact on the client side. 


Project Name:


Date:
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