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Corporate Identity

The corporate identity is your business’ face in the market. The corporate identity creates an impression of the company without a single descriptive term. It is what comes to mind for a customer when they hear the name of your company. A great corporate identity can boost a business from the ground to the stratosphere.

Logo

A great logo serves as the foundation of your corporate identity. It is the image that represents your company without necessarily displaying the name or product. A quality logo gives the customer the feeling that the business is reliable and worthy of their patronage. 

General questions

1. Company name. What is your business?

Understand what a company does officially, later on in the questionnaire it will be interesting to see what the real product/service is.

2. How old is your Company? Size of your company?

3. Your business in one sentence?

Example: We make great hiking shoes for families and professional hikers. / We will teach you how to defend yourself with anything that you find.

We are getting closer to the nature of the business, but we're not done.

4. Your business in two words?

Example: Hiking shoes / Self defence

That's more like it!
5. Your business in one word?

Example: Hiking / Defence

See how different the real nature of the business from the official one in question 1.

In depth interview

6. How did you start the company?
Such stories will give you amazing insight to the company and may give you an idea.
7. Is there a story that is unique to your company?

It tells you what the company is proud of, therefore you can build on this in your logo.

8. If you company/brand was a person who would it be?


Example: Columbus, because he was an adventurer always looking for new ways of doing the same thing. / Bride from Kill Bill.

A brand is perceived by consumers like a person. You trust them, you communicate with them through advertising and purchase, you get disappointed by them, etc. The identity you're designing is the face of that person.

9. If your company/brand was an animal which one would it be?

Example: Camel / Tiger

This is a conversation starter. If he says elephant, you may ask why to find out more that might give you an idea. You get the idea.

10. Is there an important object, building or person for your business?

Example: Our original factory in Graz is painted bright pink and people always joke about it. / We have Bruce Lee's nunchaku displayed at our training hall.

You are looking for existing imagery that the brand is already known for, you may just need to make an icon out of it.

11. What do your wear to work?

Example: Jeans and t-shirt / Traditional black dress with a wide red belt.

 The answer sets the style for the identity.

The Market

12. How does the market see your company today?

Example: They think we're a well established company with good products. / They think it's a small family business.

Must know what the current perception is to make sure the new identity doesn't depart too much from it, so that the brands keeps the trust of existing customers.

13. What aspect of your image needs improvement?

Example: People think we are old school. / We are seen to be semi professional.

This is the bad perception that keeps the business from growing. This is what you have to fight with the new identity.

14. How do you want your image to be seen in 2 years?

Example: We want to be seen as a company with traditional values but using the latest technology and materials. / We need to be perceived as a professional organization you can trust with selfdefense training.

This is what you have to portray in your new identity to serve your client.

15. Who are your competitors?

The identity has to be easily identifiable and it has to be unique. It's essential to research the competition.

16. How are they better/worse than your product/service?

You have to identify your clients brand's strength and weaknesses and build on them.

The Target
17. Who is your customer?

Example: Mainly hobby hikers and a few professionals as well. / All kind of people between 18-35 years old.

You need to know who are you talking to. If you're talking to kids you need to speak a different visual language than if you're talking to bankers.

18. If your customer was a cartoon character who would it be?

Example: I would say Nemo / Courage the Cowardly Dog

Cartoon characters have exaggerated characteristics. Identifying the stereotype of your consumer is easier through this exercise.
Current Indentity
19. Do you have an identity?

You have to create a visual continuity, unless a sudden change is required because of a strong negative association with the old identity.

20. What do you like about it and what do you not like about it?

Example: I like the colors, but the boy scout around the fire is not serious or trendy. / N/A

The Logo

21. Company name

What word(s), letter(s) or icon(s) should be included in the logo:

What are the organization’s values and/or mission?

22. What is the purpose of the logo project?

Example: stand out from competition, identify a new product, upgrade the company image, etc. 

If there is a current logo, why is it being refreshed?
23. What limitations or constraints do we have? 

Example: colors, font style etc. 

24. What are some logos you like/dislike? What is it that you like/dislike about them?

Project Management

25. What do you need from the creative team? When do you need it?

Example: logo design, Stationery Set (business card, letterhead, envelopes, Post Cards etc), presentation folder, brochures, etc.

Write information about media, size and color as well as deadlines for:

a) creative idea first presentation

b) initial creative  idea review
c) final review of materials
d) final client approval
e) final materials delivered

26. Project Timeline

Indicate major milestones.

27. Client services check list

[ ] Do you have any reference sources: previous ads, brochures, competitor ads, books, videos or Web sites?

[ ] Do you have contact info / links to people, research or resources that can help the creative team?

If YES please provide the materials/info to the creative team.
28. Budget

Has a budget been approved? Please indicate your budget for this project if is possible or indicate if you have any budget limitation.


29. Other

Add any key information not covered under the above items.
Thank you for your time spent to complete the Marketing Communication Brief. 

We will come back to you with our complete project evaluation with project milestones and, time lines and budget evaluation.



Client:


Client contact information:


Name, phone number and email address of the person or people on the client side. 


Project Name:


Date:
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